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Business Networking

It’s not just what you know

But also who you know

Where did your best network connections come from?

Share Ideas, Information, Resources and Feedback

Partnerships can be powerful



Business Networking

Mutual Benefit

Social Networking

Shared Interests

Shared Economic Value

Bigger Voice

Reduce Isolation



It Feels Fake

Often referred to as “Schmoozing” 

Networking is more than an awkward gathering of 
people you don’t know with a name badge on your 
chest

Focus on what you can offer others instead of what 
they can offer you

What you have to give may not be directly related to 
your own business



It Feels Fake

Maintain eye contact and focus on the person you are 
currently speaking to. Glancing around the room can 
make you look disinterested and ingenuine.

Listen more than you talk.  We like those who like us.

Think long term, not short term. Real relationships 
develop over time.

Don’t feel guilty for not talking to or following up with
everyone



It Feels Fake

Be honest. Don’t overpromise just to be nice.

If you do make a promise, follow up straight away.

Only say yes to things you really want to do

Change your thinking to going to make like minded 
friends.

The number one goal is to connect



Getting Over Your Nerves

Don’t be fearful of networking.  The more you do it, 
the more comfortable and confident you will become.

Introduce yourself

Be positive and professional

Listen other’s business stories

Treat everyone equally

Avoid insensitive questioning



But I’m an Introvert

Working the room terrifies you? You’re not alone

Start small

Rethink the word networking to a gathering of friends 
with similar interests.

Take the pressure off, you don’t have to connect with
everyone in the room

Opportunity to partner with an extrovert



Business Networking

Choose events that you are already interested in

Think of networking as fun and not a chore.

It can be enriching and energising

Show Up



Business Networking

Face to Face

Conferences

Industry Associations

LinkedIn

Facebook

eNews



How much time and money should I spend?

What’s your ROI on your time?

Relevance to your business

Money spent on networking vs advertising?



Before You Network

What do you want people to know about your 
business?

What are the benefits to others using or knowing 
about your business?

Expect to hear others stories in return for listening 
to yours



Follow Up

Business Cards have greater value when given to 
someone you’ve connected with as oppose to on 
mass. Write on the back why you connected with 
and liked them.

Follow through on your promise to be in touch or 
send more information while you are still relevant.

Have you considered a database of contacts and 
updating them regularly on what you are up to?
LinkedIn and eNews maybe useful.



Communication Skills

It maybe worth investing your time in developing your 
communication skills.

They are not only valuable in networking with other 
businesses, but with your customers, staff, suppliers, 
potential investors and the media.



Possible Cost Savings

Marketing & Public Relations

Electronic

Print

Transport

Supply

Delivery



Mutual Problem Solving and Advocacy

You may face similar hurdles and find common 
solutions unique to your location or industry 
type.



Printed Marketing

Direct Mail, Posters, Brochures

Share the graphic design and printing costs



Online Marketing

Social Media

Website Referrals

eNewsletters



Other Offline Marketing

Host your own function or workshop

Launch party for your business



Trade Shows

Share the time or stall expense



Referral Marketing

Who do you trust?

Large Company?

Small Business?

Friends?

Family?



Public Speaking

Establish yourself as an industry leader

Share your story

Increase your brand exposure



Quality vs Quantity

Remember that meaningful and long term 
relationships maybe more beneficial than seeking 
short term pay offs.

Connect more frequently with those who directly 
impact on your business, less frequently with those in 
your broader contacts.



Local Examples - Corryong

How many of you have already met?

Friends, Family, Business, Community

Council Workshops, Business Chamber, Sporting 
Clubs, Community Groups, Farmers’ Market, Events, 
Tourism, Fundraising, History, Health, Transport, 
Advocacy, Partnerships, Media

Search and Use #Corryong



Local Examples - Corryong

What’s being said about your town? 

Survey/Ask Customers – Share Results

Search Online #Corryong

Do you need to change as an individual business or as 
a collection group?



#Corryong Google Search



#Corryong Google Images



#Corryong Facebook



#Corryong Twitter



#Corryong Instagram



#Corryong Trip Advisor



#Corryong Google News



#Corryong Google Maps



Website Referrals

http://www.visitvictoria.com/Regions/High-Country/Destinations/Corryong


Website Referrals

http://www.ausbusinesscentre.com.au/corryongbc.html
http://www.uppermurraybusinessdirectory.com.au/upper-murray-visitor-information.htm
http://www.visituppermurray.com.au/


Local Examples - Corryong

Noticeboards                              Website Referrals

Newspapers

Radio

Social Media - Facebook Pages/Groups

eNewsletters

Sponsorship



Local Examples - Corryong

What’s the common interest?

Shared Resources, Voice, Reputation, Cost Savings

Suppliers, Transport, Distance

Image/Video Library

Overcoming Common Obstacles, Learn from each 
other



Marketing Power

Shared Message - More Voices

Shared Marketing Expenses – Bigger Impact

Creates a story and an experience that can 
attract more interest, media coverage and 
therefore customers. 



Regional Examples – Prosseco Road



Regional Examples – High Country Brewery Trail



Regional Examples – Boobs, Bikes & Bubbles



Regional Examples – Sunset Sombrero Cycle



Package Examples

Get to know and build trust
with surrounding businesses



CoBranding Examples

“Who else loved baking brownies when they were a 
kid? My favourite part was drizzling the chocolate syrup 
on top as a finishing touch.

As it turns out, one of my beloved childhood memories 
was a product of co-branding: Betty Crocker partnered 
with Hershey's to include chocolate syrup in its 
signature brownie recipe.”

Nike & Apple: Nike+

https://blog.hubspot.com/marketing/best-cobranding-partnerships



Useful Links
www.business.vic.gov.au

www.facebook.com/groups/businessvic#_=_

www.linkedin.com/groups/

www.rdv.vic.gov.au/regional-partnerships/ovens-murray

www.tourismnortheast.com.au

www.agriculture.vic.gov.au

www.connectingruralbusinesswomen.com.au

www.avclp.org.au

http://www.business.vic.gov.au/
http://www.facebook.com/groups/businessvic#_=_
http://www.linkedin.com/groups/
http://www.rdv.vic.gov.au/regional-partnerships/ovens-murray
http://www.tourismnortheast.com.au/
http://www.connectingruralbusinesswomen.com.au/
http://www.connectingruralbusinesswomen.com.au/
http://www.avclp.org.au/


Upcoming Events

Tourism North East 

One On One Sessions – Book Directly with TNE 12th September Tallangatta

High Country Harvest Think Tank  Friday 15th September in Tallangatta






